
Research and engagement summary

PHASE 1

PHASE 2

Connected with 300+ people face to face

What data we 
captured

What trends 
appeal most

Things to love 
about Maitland

Values, themes 
and ideas

The community’s aspirations for Maitland’s economic future highlighted a 
desire for a balanced approach, however the wellbeing of people and place 

with regenerative outcomes was a priority.
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Connected with 450+
people face to face 

Captured 1,073 
responses

Resulted in 2,200
ideas and aspirations
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